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Participant Toolkit



WELCOME!

Thank you for supporting A Walk for the Ages in support 
of Baycrest! 

At Baycrest we understand that sometimes fundraising can feel 
awkward and uncomfortable, but we are confident you can do 
it and we want to support you.

Your best resource is the Online Participant Centre on the 
A Walk for the Ages website.   

Within these pages, you will find a step-by-step guide on how 
to personalize your centre, send e-mails and maximize your 
fundraising results.

Get ready for a fun-filled day with friends and family, making 
memories while making a difference!
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https://awalkfortheages.ca/


No matter your age, A Walk for the Ages is where families,
friends and companies can come together to fundraise for a 
future where every older adult enjoys a life of purpose, 
inspiration and fulfilment.

On Sunday, September 11, 2022, this annual event will bring 
generations together, challenging each other to fundraise and 
walk 2km or 3km at Canada’s Wonderland.

However, we know that in a COVID-19 world, even the best laid 
plans can go askew. So, we are also putting backup plans in 
place. One thing is certain: We WILL get together as a 
community, in person or virtually, to raise funds for Baycrest.  
Visit awalkfortheages.ca for updates.

THE EVENT
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FUNDRAISING CHECKLIST
• Register online.
• Personalize your fundraising page.  Let people know 

WHY you are participating.  This small step makes it 
more likely for people to give.

• Set your fundraising goal!
• Personalize your fundraising email.
• Make a self-donation to kick start your fundraising.
• Send out your first email.
• Plan your social media campaign.

START TODAY:

• Have you reached the $150 minimum.
(Participants age 18+)?

• Try some of the other fundraising ideas.
• Continue fundraising through social media channels.
• Follow up with anyone who hasn’t donated yet.

1 MONTH TO GO:

• Review the schedule and make sure you 
know what time to arrive at Canada’s 
Wonderland for the event.

• It’s time for the FINAL fundraising push!

1 WEEK TO GO:

• Give yourself a pat on the back!  
• Take a look at the event photos

posted to the event website.
• Complete the participant survey you

received via email.
• Thank all of your donors and let 
them know about your experience.

• Register for next year and bring a friend!

POST EVENT:

• Start fundraising through 
social media. 

• Reach out to your company regarding 
matching donations.

• Check out our prizes and incentives!
• Send follow up emails.

• Have you invited family and friends to 
participate and walk with you?

2 MONTHS TO GO:

• Have you reached your 
fundraising goal? 

• Reach out to everyone in your
network – family, friends, 
coworkers, suppliers and 

customers.
• Review our COVID-19 guidelines 

and procedures.

2 WEEKS TO GO:

• Ensure you have a good night’s sleep before 
event day!

• Complete a COVID-19 
self assessment.

• Dress for the weather, and 
wear comfortable shoes.

• Ensure you bring any off-line
donations with you to the event.

• Have fun!

EVENT TIME:
• Complete a self assessment here

2 DAYS TO GO:
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https://covid-19.ontario.ca/self-assessment/
https://covid-19.ontario.ca/self-assessment/


Your network is bigger than you think!  Making the first donation towards your goal helps set 
the bar. By making a personal donation, you show your donors and teammates how important
this cause is to you.

Make The Ask
Crafting an ask is simple!
Follow these four steps:
• Tell people what you are doing.
• Include why you are doing it (your WHY)
• Write about why this event is important. 
• Inspire people in your circle with photos and videos. 

Sometimes people just need to identify with a 
personal story to feel impacted.

• Then, the ask - “Support me by...”

Reaching your fundraising minimum is easier than you think! 

• Put in your own contribution of $15 $15
• Ask your spouse or significant other for $15               $30
• Ask a friend for $15 $45
• Ask a neighbour for $15 $60
• Ask a relative for $15                                                          $75
• Ask your boss or coworker for $15 $90
• Ask your doctor for $15 $105
• Ask your dentist for $15 $120
• Ask your real estate agent for $15 $135
• Ask your teacher or coach for $15 $150

FOLLOW UP!!
Continue to ask and remind those who have yet to donate to your campaign. People are busy, 
and sometimes they need that extra little nudge. Don’t forget to thank those who have already 
supported you.

EMAILS AND ONLINE FUNDRAISING CAN BOOST YOUR RESULTS 
• Online fundraising is one of the easiest and most effective ways to raise money 
• It is cost effective and a great way to maximize the impact of dollars going to 

support our mission  
• It’s more convenient for donors because they automatically receive their tax receipts 
• Using email solicitation SAVES YOU TIME and allows you to KEEP TRACK of your outreach 

FUNDRAISING TIPS
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FUNDRAISING IDEAS
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Ask for donations 
in lieu of 

birthday/holiday gifts.

Sell unwanted 
goods online.

Seek a corporate 
matching gift from 

your employer.

Share stats via social 
media and 

encourage your 
followers to donate.

Use social media to 
elicit donations – every 

$1 you do a push up 
or burpee.

Send a text message – people 
like convenience. Create a 

simple yet engaging message 
with a link to your donation 

page and send it to your 
contacts to ask for support.

When you are 10 per cent 
away from your fundraising 

goal, follow up with your 
network and ask them to get 

you to finish line.



HOW TO FUNDRAISE ONLINE
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You are required to raise a fundraising minimum of $150 to participate in a Walk for the Ages. It’s 
surprising how quickly the donations add up once you put your mind, creativity and commitment 
into securing donations. The key is getting started now! Here are the first four first steps you should 
take to race towards your fundraising goal!

1. Secure Your First Donation Today
Ask for your first donation today! Think of all the people you know like your family, friends, co-
workers and ask them for support. Once you get that first donation, you’ll see how easy it is to 
keep up your fundraising momentum. The sooner you get started, the easier it will be to reach your 
fundraising goal. If you’re still finding it tricky, you can begin by donating to yourself. Your 
supporters will see you’re invested in your fundraising success!

2. Email Everyone
Through your Participant Centre, you can easily forward emails to all of your contacts. You will find 
emails already written for you to send as follow ups and thank-yous. Even better, personalize an 
email with your story. Why are you committed to A Walk for the Ages? Inspire your donors to 
support you! Follow up with a phone call or text to everyone you emailed after a week to secure a 
donation if they haven’t already donated online.

3. Spread The Word
Email is just one tool you can use, but there are many other ways of connecting with people you 
know. Use your social media channels like Facebook, Instagram and Twitter to tell people about 
your incredible fundraising efforts with a link to your personal fundraising page. Go the extra 
distance and directly message your friends and family with the link.

4. Speak To Your Employer
Don’t be shy – ask your colleagues and business contacts to support you in your fundraising efforts. 
Put a link in your email signature so everyone you work with knows what you’re doing. Don’t forget 
to find out whether your company offers a corporate matching gift program, which can double your
fundraising quickly!

BONUS TIP!
Change Your Fundraising Goal
Once you hit your first fundraising goal, increase it! Participants who change their goal raise will 
continue to raise more.



Social media is an effective medium for communicating with your contacts.

Let your network know you are participating, update them on your fundraising 
efforts, share photos and videos of your journey and more!  

Ensure your fundraising link has been added to bio section of your Instagram 
profile before posting.

Here are some sample posts to help you get 
started: Click here

Put your social media skills to work! Consider using Facebook, Instagram, Twitter, LinkedIn, 
Snapchat, YouTube, a blog, or any other platform when prepping and participating in A Walk for the 
Ages. These are great channels to recognize your donors, ask for donations, and share your story 
about why you are participating.

Some Best Practices:

• Use emojis—they catch the eye! 
• Include a photo/visual when posting 
• Do a Facebook Live video to talk about 

your experience—you don’t need to 
be a pro! 

• Tag Baycrest in all your posts. 
We enjoy seeing your fundraising efforts 
and we’d love to repost you!

• Include you’re A Walk for the Ages 
profile link in your social media bios so 
people can easily access it. 

• Don’t forget to use these hashtags so 
the Baycrest community can check out 
your posts

GET SOCIAL –
SPREAD THE WORD
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https://awalkfortheages.ca/participant-centre/social-media-posts/
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Marie Marilla 
Event Manager

416.785.2500 x 5884  
mmarilla@baycrest.org

Jeremy Slessor
Event Manager

416.785.2500 x 6413
jslessor@baycrest.org

Brian Krinberg
Manager of Sales & Recruitment

416.785.2500 x 6378  
bkrinberg@baycrest.org

Contact Us

AWalkForTheAges.ca
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